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[bjectivos (tdpicos)

Desenvolvimento de conhecimento e de competéncias, com partilha de investigag@o no campo de novas abordagens da articulagdo do design com a inovagio, a gestdo e o marketing,
com base numa concepgao social do design.
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[— NOVAS DIMENSOES DO DESIGN

Do consumo & sociedade, do cliente 2 co-criagaa.
Novos papéis e processos do design.

- DESIGN E MARKETING: NOVAS TENDENCIAS
Mercados, marketing e dimensao design.

Novas abordagens, conceitos e protagonistas.
Novas 4reas do marketing.
Perspectivas e processos de design branding.

- DESIGN, CO-CRIAC AD E COMPORTAMENTOS SOCIAIS
Métodos e processos de co-criagin de design.
Design e mudanga sacial.

Modelos de mudanga de comportamentos sociais.
Abordagens do marketing social.

- INDVACAD E DESIGN

Conceitos e processos de open innovation.

Experiéncias com plataformas, seekers e solvers.

Modelos de gestdu da inovagdo e design - o sistema SGIDI.

- GESTAD DE DESIGN
Novos Conceitos de Gestao de Design.
Design thinking e design strategy.
Aspectos de Gestao de Design global.l
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Competéncias a adquirir pelo discente (tdpicos)

[apacidade de analisar e processar o design no mbito da gestao, do marketing e da inovagéo

Biblingrafia Principal

e [hesbrough, Henry (2003). Open Innovation, The New Imperative for Creating and Profiting from Technology (Boston, MA: Harvard Business School Press).
e Mozota, Brigitte Borja de (2003), Design Management (New York, NY: Allworth Press).
e Sanders, Elizabeth (2006). «Design Serving Peaple» (Cumulus Working Papers, 13/085, pp. 28-33).

Biblingrafia Complementar

e Dionisio, Pedro, Joaquim Vicente Rodrigues, Luiz Moutinho e Helia Gongalves Pereira (2012), Marketing Trends: Antecipar o Futuro Para Inspirar o Presente (Lisboa: Bnomics).
e Frascara, Jorge (ed.) (2006). Design for Effective Communications: Creating Contexts for Clarity and Meaning (New York: Allwarth Press).

e Ramping, Lucia (ed.) (2012). Design Reserach: Between Scientific Method and Project Praxis (Milano: Franco Angeli).

e Santos, Carlos Oliveira Santos et al (2011). Melhorar a Vida: Um Guia de Marketing Social (Lisboa: Fundagao CEBI).

Avaliagéo (elementos e critérios)

Recensdo Escrita Da Obra De Elizabeth Sanders

Data de actualizagan
Ultima actualizagdo em: terga-feira, 30 de Julho de 2013
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Unit Credits: Lecture Language Curricular Year:
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Scientific Area: Annual: Semester:
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Prerequisites: Trimester:
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Responsible Professor(s)

Carlos Oliveira Santos

Assistant Professor Email: cos @fa.utl.pt URL www.fa.utl pt
Rank: Email: URL:
Lecture(s)

Carlos Oliveira Santos

Assistant Professor Email: cos @fa.utl.pt URL www.fa.utl pt
Rank: Email: URL:

Rank: Email: URL:

Rank: Email: URL:

Contact Hours:

Lectures: Practical: Lectures-Practical: Laboratory: Seminary: Tutorials:

[thers: Total Contact Hours:

00H 00H 2IH 00H 0.0H 00H

Estimated Workload

Goals (topics)

00H 21.0 Hours

Total Workload: 1400 Hours

Development of knowledge and skills in the field that connects design with innovation, management and maketing, based in a social concept of gesign

Programmatic contents / Programme

|- NEW DIMENSIONS DF DESIGN

I From consumption to society, froms clients to co-creation
2 New roles and processes of design.

II'- DESIGN AND MARKETING: NEW TRENDS

I Markets, marketing and design dimensian.

2 New approachs, concepts and references.
3. New fields in marketing.
4 Visions and processes in design branding.

[II- DESIGN, COCREATION AND SOCIAL BEHAVIDRS

I Methodologies and processing in design cocreation.

2 Design and social behavior.
3. Models of social behavior change.
4 The social marketing approach.

V- INNOVATION AN DESIGN

I Conception and implementation of open innavation.

2 Experiences with platforms, seekers and solvers.

3. Models of innovation management and design - the SGIDI system.
V- DESIGN MANAGEMENT

I New concepts of design management.

2 Design thinking and design strategy.
3.

Dimensions of global design management

Competencies to be acquired by students (topics)
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Concepts and skills to analyse and implement design processes in the fields of management, marketing and innovation

Main Biblingraphy

e [hesbrough, Henry (2003). Open Innovation, The New Imperative for Creating and Profiting from Technology (Boston, MA: Harvard Business School Press).
e Mozota, Brigitte Borja de (2003), Design Management (New York, NY: Allworth Press).
o Sanders, Elizabeth (2006). «Design Serving People» (Cumulus Working Papers, [3/08, pp. 28-33).

Additional Biblingraphy

e Dionisio, Pedro, Joaquim Vicente Rodrigues, Luiz Moutinho e Helia Gongalves Pereira (2012), Marketing Trends: Antecipar o Futuro Para Inspirar o Presente (Lisboa: Bnomics).
e Frascara, Jorge (ed.) (2006). Design for Effective Communications: Creating Contexts for Clarity and Meaning (New York: Allwarth Press).

e Ramping, Lucia (ed.) (2012). Design Reserach: Between Scientific Method and Project Praxis (Milano: Franco Angeli).

o Santos, Carlos Oliveira Santos et al (2011). Melhorar a Vida: Um Guia de Marketing Social (Lisboa: Fundagao CEBI).

Assessment

A written review of Elizabeth Sanders's work

Last updated
Last updated on: Tuesday, 30 July 2013



